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STRATEGY DESIGN

- Digital transformation & digital first strategies
HCD and UX institutionalisation
Experience, UX & content strategy: enterprise, channel, product
- Multi-stakeholder engagement and participatory methods
- Customer value proposition creation, ideation and visioning
Online brand behaviour and engagement strategies

SERVICE, EXPERIENCE AND UX DESIGN

- HCD and UCD methods, across research, strategy and design
- UXdesign frameworks and systems
Design management and methodology

DESIGN RESEARCH: S, M, L & XL

Mixed methods in design research (emphasis on qual.)

- Research design, planning and co-ordination

. Problem framing & reframing; design synthesis & ideation
User profiling & personae development

RELATED SKILLS

Pitching - Vision and - Curricula
Business leadership development
development - Networking & - Lecturing &
Design & community training
account building - Writing
management - Public speaking (all sorts)
Mentorship &

coaching

MASTER OF ARTS IN DESIGN with distinction (86%). Faculty of Art,
Design & Architecture at the University of Johannesburg, SA. 2021

DISSERTATION:

POST GRADUATE DIPLOMA IN COPYWRITING (Advertising and
Marketing). AAA School of Advertising, Johannesburg, SA. 1996

BACHELOR OF ARTS (PHILOSOPHY & HISTORY OF ART)
University of the Witwatersrand, Johannesburg, SA. 1995



2005-2022

VIEW
THE BIG LIST OF DESIGN PROJECTS

(2022 - 1997)

OWNER & DIRECTOR
Johannesburg, South Africa

Human Experience Design is Jasons design

ncy based in  Johannesburg. The firm has gone

various phases (it got bigger, smaller, put on the
sted off,...) and continues to adapt as needed. On
le projects he sources, design manages and leads

ams, otherwise he mostly consults.

CLIENTS & PROJECTS*

& LISTED COMPANIES
urope), Audi, DSTV (Africa), Ford, Global Trader

estec Group (International), Investec Private Bank,
Specialist Bank (United Kingdom), Liberty Global
Mazda, MNET, Momentum Life, MTN, Nashua,
, Pam Golding Properties (SA and International),

Play (International), Royal Vegas (International),
Jnited Kingdom; China), Standard Bank (SA and
oyota, Vegas Palms (International), Virgin Mobile,

x (International) and Volkswagen.

PARASTATAL ORGANISATIONS

ni (Durban) Municipality, SA Tourism
onal) and South African Airways (International)

R-PROFIT ORGANISATIONS

Kadisha, Greater Good SA Trust, Home Coming
on, the SA Institute for Entrepreneurship and the

ddiction Community Trust (international).

ULTURE

nnesburg Art Gallery, Trinity Session
onal) and UNESCO (Africa).
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2015-2017

fivma

CO-OWNER & DIRECTOR
Johannesburg, South Africa

Firma, was an experiment exploring how a design firm
could be conceptually structured to better integrate with
other stakeholders in its ecosystem. The aim was the co-
creation of social, financial, intellectual, experiential
(human), individual (spiritual) and cultural capital for

and by design.

View the

CLIENTS AND PROJECTS

The Museum of African Design (design thinking
workshops offered to the public), the Standard Bank
Group (curricula development and training aligned to
their digital first strategy) and Nedbank (enterprise-wide
UX strategy).

2013/ 2014

NneMeNnsa

DIRECTOR OF
INFORMATION ARCHITECTURE

London & Bristol, UK

Jason moved to the UK to assist Nomensa in opening a
London office offering a new strategy design proposition
to the market. Based on his theory of IA and developed
together with CEO, Simon Norris, the two lead the pitch
to win the Liberty Global (Europe) account.

Liberty Globals stable includes Virgin Media-O2 (UK),
VodafoneZiggo (Netherlands), Telenet (Belgium), Sunrise

UPC (Switzerland), Virgin Media (Ireland) and UPC

(Eastern Europe).
The win doubled the size of the Nomensa.

CLIENTS AND PROJECTS

Strategic lead and design manager on the National Trust,
nPower, Virgin Money, Cambridge English Language

Assessment and Sopra accounts (all in the UK).

2012

& Investec

aY.

USER EXPERIENCE SPECIALIST
Johannesburg, South Africa

After authoring the group-wide UX strategy as an
embedded consultant, Jason was requested to join the
company and lead the global alignment of the groups
digital strategy (which hurt, a lot).

launches in 2005

2004

Odilvy

INFORMATION ARCHITECT
London, UK

Concepting and UX on the American Express, British
Telecom and Ocado accounts for Ogilvylnteractive.
Translation of the OgilvyOne Customer Ownership

Model into a customer journey framework.
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2002-2004

AGENCY.COM

SNR. INFORMATION ARCHITECT
London, UK

In addition to designing UX solutions for Agency’s
clients, Jason assisted in winning pitches and growing
the The re-launch of BT Broadband
contributed to Agency becoming lead digital agency for

business.

BT. And a pro-actively developed campaign integration
and acquisition journey for T-Mobile provided a growth

platform for the firms online advertising offering.

CLIENTS AND PROJECTS

BT.com, British Airways (global digital creative strategy),
Sainsbury's Bank (pitch win), T-mobile (UK and the
Netherlands) and Electronic Arts.

Sainsbury's Bank:
«  Exceeded the overall online sales target by 75%

+  Increased the hero product’s online sales by 90%

BT Broadband:
« Increased online sales from 27% to 59%

«  And halved customer dissatisfaction

2001-2002

INFORMATION ARCHITECT
London, UK

At Lowe Live (Draft Worldwide) Jason assisted with the
UX design on large website builds, smaller product /

niche services websites and marketing microsites.

Of note was the global interface and TA redesign for
HSBC aligning all their country websites.

CLIENTS AND PROJECTS

SAAB (website), HSBC (global interface redesign;
Offshore; Yahoo! Paydirect) and 3COM (marketing

microsite)

Jason watched 9/11 broadcast at Lowes on the day.

1999-2001

Odilvy

INFORMATION ARCHITECT & COPYWRITER
Cape Town, SA

Jason cut his teeth in commercial digital design and UX
at Ogilvy Interactive in Cape Town merging a
knowledge of marketing and advertising with what he
had learnt at Krypto+. The result was a disturbingly

effective design for a mid- to late-capitalist appetite.

CLIENTS AND PROJECTS
Volkswagen, BP, Old Mutual, Old Mutual Bank and

iAfrica.com.

1998

Krypto+

LECTURER, COPYWRITER & IA
Cape Town, SA

Krypto(plus) was a little known but visionary, research

and development company in Cape Town.



619

While focused on encryption tech their interests
spanned GNU licensing inspired business models, free
Software, digital democracy and crypto-currencies (in
1998, mind you).

Jason helped on Sunfoods, an e-commerce proof of
concept built from scratch using LAMP tech to
demonstrate their encryption technology. He co-
authored and taught the Content Provider 1 course
(with the indomitable Creenman) to help fund the

venture. They also built a few websites.

CLIENTS AND PROJECTS

Websites for Sunfoods, ComputerMaps and Time
Quantum Technology. Teaching the Content Provider 1

course.

Sunfoods was the first online grocery store in South
Africa and the Content Provider course was the first
of its kind in the country.

With Krypto+, Jason learnt a non-commercialised
internet and web, how to raw code HTML, a bit of
Javascript, CSS and Squishy’'s information
architecture.

What he was generously taught, the values and
philosophies, have underpinned his entire career
(even when he has worked for the Man).

1997

LEMONLINE
MEDIA

COPYWRITER
Cape Town, SA

Jasons first job in digital design (about which he knew
nothing). Fortunately they still needed a writer.

CLIENTS AND PROJECTS

Websites for Mariner’s Wharf (a tourist spot in Hout
Bay) and alocal band named Lithium.

1986 - 1997

Through high school, university and for a time in
London, Jason worked as a waiter. He was also the lead

singer in a grunge band in the early to mid-nineties.




ORCHID

RESEARCHGATE.NET
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Research, Theory
& Teaching

INTEREST AREAS

Information architecture design:
o Meaning-making, social ontology and reality, social systems
problems, synthetic integrity and existential design
Design strategy, critical, reflexive and reflective practice
Design ethics, education and (trans)disciplinarity

PEER REVIEWED PUBLICATIONS: 2010 - 2022

3 journal articles

3 book chapters

13 conference papers and

1 dissertation

Various academic workshops coordinated and / or contributed to

For the past decade Jason, and research partner Terence Fenn, have been

exploring the theoretical relationship between IA and Design. Most recently

this interest culminated in a for Jasons Master of Arts in

Design.

Other contributions have been made in the areas of design research and

methodology, strategy design, HCD and experience design and reflective /

critical designing, amongst other topics. A selection of frameworks,

methods and models developed follow:

The Firma Model - a meta-framework for design research, strategy and
critique; reflective and critical method

Experience-led design strategy - strategy & ideation method
Aim-Concept-Approach - creative strategy method

Relationship models for customer journeys - design synthesis
heuristic

The designer’s personae - model / tool



TEACHING

facebook.com/groups/2750787123/

F JOHANNESBURG

er for 10+ years teaching 3rd and 4th year level Interaction
. Subjects have included: design thinking, UX, design
s, IA, service design, marketing and branding.

uthor and instructor for 3rd and 4th year student design
nterdisciplinary course for 4th year Interaction Design and

n students.

RAINING (& CURRICULA DESIGN)

arning programs in UX certified by the University of
burg for Standard Bank (SA and Africa). Designed,

ted and taught with T. Fenn supporting the Bank’s internal
st strategy.

Keynote presentations:

IA Summit. Chicago, 2018
UXSA. Johannesburg, 2016
EurolA. Brussels, 2014
Italian TA Summit. Pisa, 2010

He has presented at a further 23
international and 11 local
conferences related to IA, UX and
design, the most far flung, and
fascinating, having been Tokyo,
Japan.

VIEW
THE BIG LIST OF TALKS




919

WORTH A READ

REFERENCES ON
REQUEST

Matthew Curtis

Curtis and Co. Formerly the ECD
at Agency.com for Europe and co-
founder of Friday. UK

Deirdre McGlashan

Chief Media Officer at MDC
Partners. USA

Rayanne Jacobson
Former Group Head of Finance, IT
and Operations at Investec. SA &
global

Simon Norris

Co-founder and CEO of
Nomensa. UK

Marc Edwards

Senior lecturer in Art and Design
(University of Johannesburg).
Former head of department for

Multimedia. SA

Terence Fenn

Senior lecturer in Digital Media
and Interaction Design
(University of Johannesburg). SA



